Can Your Customers Find Your Business On the Search Engines?
Did you know that 91.25% of Australian search engine enquiries are made on Google? When Internet users decide they need to find something that interests them, they head over to the search engine giant and type in a few words describing what they’re looking for.

Google displays 10 websites on that first page of the search engine results, even though there might be thousands or even millions of results in total. Most people searching for information rarely go past that first page, choosing instead to refine their search parameters a little more finely.
So, if your business doesn’t appear high in those search engine results, could you be losing business? Absolutely!  Could your competitors be luring your customers away by having slightly better search engine results than yours? Yes!
More importantly, could your business website be a wasted resource that you’re not taking advantage of?

Getting Your Business Website On Google

Getting your website listed on Google’s search engine isn’t difficult. You can submit the link to your site at no cost. Simply create a free Google account and head to the Webmaster Tools homepage (http://www.google.com/webmasters/tools/). Enter the link to your site in the text box you find there and choose the “web” option that you want to check. From here, you need to ask Google to "fetch" that page for you. Once you've done this, you simply choose “submit to index”.
Making Your Site Visible

Just having your site listed on Google isn’t enough, especially if your site turns up on page 98 of those search results. People just won’t be able to find you.
However, there are some things you can do to increase your site’s visibility. You can also tweak your site a little to help improve its overall rankings on those search engine results. These tactics are referred to as ‘search engine optimisation’ or SEO, and they can play a huge part in how easily your website is found.
Google values high quality content on websites and tends to rank these higher. Work on providing visitors to your website with informative, helpful content about your business, your products, and your services.

Your choice of website design can also play a part in your SEO tactics, as poor navigation or too much flash animation can damage your efforts.

Choosing Keywords

Really think carefully about what people might type in if they want to find your business. Those search requests that people type in are known as keywords or key phrases. 
People won’t immediately type in your business name if they’re searching for a product or service you provide, so this isn’t the right keyword to focus on. However, you also don’t want to be too broad in your keyword choices, as this could dilute your efforts.
SEO is an involved process that can take a bit of time to see the results you want. There are also plenty of strategies being touted all over the Internet. Unfortunately, many of these are dubious and could end up seeing your site penalised if you choose the wrong ones.
Ideally, you should ask for advice from an expert before you implement any SEO tactics on your own. This will help you to avoid making mistakes and maximise your chances of success.

If you’d like more help with marketing your website and getting ranked high on Google, visit <insert your unique link>
