What Pages Do You Need on Your Business Website?
Have you ever visited a website that was nothing more than a home page with the business name and some basic contact information on it? Studies have shown that website visitors get very frustrated when they arrive on a site only to find there’s no information available on the topic they want. 

This leads them to search for a different website, until they do find what they’re searching for. If that happens to be your competitor’s site, you’re losing business.

Rather than risk turning website visitors away, think about some of the pages you really should incorporate on your website.

Homepage

Your home page is the page on your website visitors arrive on. This is the page that really needs to get their attention with persuasive copy. The object here is to get visitors to remain on your site for as long as possible, so they don’t wander off to buy from your competitors. However, don’t make the mistake of thinking you’ve got to cram absolutely everything onto the home page.
Instead, look for ways to entice visitors to explore the rest of your site and have links leading to interesting, helpful sections that they can click on.
Products

If your business offers a range of products, this is the place to showcase them. You might want to break down your products into categories that make it much easier for visitors to locate exactly what they’re looking for quickly.

Obviously, you’ll have plenty of graphics showing off your products, but don’t leave it at this. Offer descriptions that help to emphasise what you’re selling. Remember, your website could be your 24/7 salesperson, so make sure it’s doing its job for you.
Services

This is the page where you really get to highlight your business services. It’s really important the copy you use on this page is compelling and very persuasive. Visitors will take notice.

About You

When a website visitor is interested in the products or services you offer, they may become curious about the business as a whole. This is the page where you get to highlight your business and the people behind making it all happen. 
Testimonials

Did you know that people can often make a purchasing decision based on the consumer feedback left by previous customers?  Display any testimonials your business has received proudly. 
Tips, Advice, Information and Articles

Just seeing pictures of your business’s products or services might be nice, but it may not always be enough to persuade a visitor to part with hard earned cash. This is where you can draw a visitor into your site by offering further information in the form of tips or advice they can use.

Instead of offering information about the product itself, why not offer tips about ways visitors can put that product to good use for their own benefit? You might offer advice about product care or maintenance or application that visitors may find useful.
Each of the articles you put on your site offers extra ways to keep that person on your site a little longer. It also gives you the opportunity to let them know what your products or services can do for them.
Contact Page

Visitors want to know where and how they can contact you. Make it easy for them!

While there are websites out there that contain hundreds of pages, your business website only really needs the important ones in order to be effective.

If you’d like more help with developing a website which works hard for your business, visit <insert your unique link>
